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2026 USPS PROMOTIONS GUIDE



2026 USPS  
PROMOTIONS  
CALENDAR

USPS Promotions encourage 
marketers, printers, and mailers to 
try out new technology and print 
techniques that drive higher customer 
engagement and response rates 
and increase return on investment in 
mail. By incentivizing the use of these 
technologies through discounts, the 
Postal Service is helping to increase 
the value of direct mail and ensuring 
its continued place in the modern 
communications and marketing 
landscape. 

The start date begins on the first mail date 
claiming the discount and must run for up to 
6 consecutive months during the January 1–
December 31, 2026 calendar year. Start and 
end dates are linked to a mailer’s Customer 
Registration ID (CRID) and will be tracked so that 
the claimed discount can only be used during the 
eligible 6-month maximum campaign period. 
Eight ways to create a new mail experience.

Promotion Period: Choose your start date

https://postalpro.usps.com/promotions/26-it

INTEGRATED  
TECHNOLOGY  
PROMOTION

Redefining the Marketing Landscape Catalogs 
offer a unique marketing perspective to products 
and services and provide important value to 
the mailbox. Whether you’re nurturing loyal 
customers or reaching new ones, this promotion 
can deliver a measurable lift in visibility and 
response — at a lower cost.

October 1, 2025–June 30, 2026

https://postalpro.usps.com/promotions/catalog

CATALOG INSIGHTS

5% DISCOUNT

10% DISCOUNT

Through this promotion, participants receive 
a discount for sending follow-up mailings that 
repeatedly deliver qualifying USPS Marketing 
Mail® letters and flats to the same address. 
These repeated mailings must complement or 
build upon (but not duplicate) the initial mailing. 
The result is an ongoing, targeted conversation 
with the recipient, and the potential to increase 
conversion rates.
Promotion Period: April 1–December 31, 2026
https://postalpro.usps.com/promotions/26-cc

CONTINUOUS CONTACT

New developments in papers and paper stocks, 
substrates, finishing techniques, and inks can 
be incorporated into mailpieces to create a 
multi-sensory experience through special visual 
effects, sound, scent, texture, and even taste! 
Features like pop-ups, infinite folds, and other 
dimensional treatments encourage interaction 
and drive customer engagement.

Promotion Period: January 1–June 30, 2026

https://postalpro.usps.com/promotions/26-tsi

TACTILE, SENSORY,
AND INTERACTIVE

5% DISCOUNT

5% DISCOUNT

January 1–December 31, 2026
https://postalpro.usps.com/promotions/guidebooks/26-add-ons

ADD-ONS to USPS Mailing Promotions, 
through which you can increase your Promotion 
discount by pairing your qualified mailpiece with 
features that enhance mail’s reach and ROI. 

Whether you craft standalone advertisements or 
incorporate marketing messages onto First-Class 
Mail pieces, this promotion offers unparalleled 
opportunity to captivate recipients’ attention and 
drive engagement. By combining the reliability 
and prestige of First-Class Mail with advertising’s 
effectiveness, businesses can unlock new 
avenues for connecting with customers and 
achieving marketing success.
Promotion Period: Sept 1–Dec 31, 2026
https://postalpro.usps.com/promotions/26-fcma

FIRST-CLASS MAIL® 
ADVERTISING

ADDITIONAL 1% DISCOUNT

5% DISCOUNT

INFORMED DELIVERY® Enhance your 
marketing with USPS’ omni-channel feature 
to give your mailpiece a digital element.

SUSTAINABILITY Enhance your campaigns 
with environmentally conscious materials by 
demonstrating the paper used in the mailing 
came from a certifiable, responsible source.
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CATALOG  
INSIGHTS

PROMOTION PERIOD: OCTOBER 1, 2025–JUNE 30, 2026
10% DISCOUNT

INTEGRATED  
TECHNOLOGY  
PROMOTION

CHOOSE YOUR START DATE—FOR 6 CONSECUTIVE MONTHS
5% DISCOUNT

TACTILE,  
SENSORY, AND  
INTERACTIVE

PROMOTION PERIOD: JANUARY 1–JUNE 30, 2026  
5% DISCOUNT

CONTINUOUS 
CONTACT

PROMOTION PERIOD: APRIL 1–DECEMBER 31, 2026
5% DISCOUNT

ADD-ONS 

FIRST-CLASS  
MAIL® 
ADVERTISING

JANUARY 1–DECEMBER 31, 2026
ADDITIONAL 1% DISCOUNT

PROMOTION PERIOD: SEPT 1–DEC 31, 2026

5% DISCOUNT

INFORMED 
DELIVERY® SUSTAINABILITY 



10% DISCOUNT

OVERVIEW

CATALOG INSIGHTS
Redefining the Marketing Landscape Catalogs offer a unique 
marketing perspective to products and services and provide 
important value to the mailbox. Whether you’re nurturing loyal 
customers or reaching new ones, this promotion can deliver a 
measurable lift in visibility and response — at a lower cost.

October 1, 2025–June 30, 2026

https://postalpro.usps.com/promotions/catalog
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DATA REQUIRED
Data points required in the Mailing Promotions Portal during the pre-approval process.
Mailers must answer all required questions and provide the requested data listed.
• Distribution Frequency (within 12-month span)
• What are the catalogs reach?
• What percentage of a typical catalog mailing is for prospecting?
• This promotion will allow the brand to increase:
• What additional channels support catalog campaigns?
• Percentage of Conversions driven by channel
• �Indicate the approximate percentage of your sourcing for products or services  

promoted by the catalog in the following categories within the past year.

REQUIREMENTS

CATALOG INSIGHTS
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• �The mailer must appropriately identify the relevant mailpieces as Catalogs*  
on the postage statement and/or the eDoc.

• Must apply correct CCR code “CT”
• �Must include a minimum of six double-sided, non-blank pages, with one of  

those six pages designated as the cover. 
*�Catalog Definition:  A catalog is a bound (stapled, stitched, glued or fastened together along 
one edge) mailpiece with at least 12 pages, providing an organized listing of products or 
services offered for sale. A catalog mailpiece may be letter-shaped, flat-shaped or parcel-
shaped, and is mailed at USPS Marketing Mail® or Bound Printed Matter rates. 
The product listing must include images, photographs or illustrations of the products or 
services, descriptive details, fulfillment information and prices or contain an alternate method 
for the reader to determine prices. Catalogs must contain enough information to allow 
an order to be placed, e.g., an order form, a phone number, a web address, or the means 
to access a web address. Catalogs will also enable fulfillment options for the products or 
services offered for sale. 
* Bound Printed Matter not eligible for Catalog Insights Promotion

REQUIREMENTS

CATALOG INSIGHTS
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ELIGIBILITY

CATALOG INSIGHTS

PRE-APPROVAL REMINDERS
• �Request access to the Mailing Promotions Portal if you have not 

previously signed up. For instructions, visit: https://postalpro.usps.com/
promotions/portal.

• �Log in to the Portal and select Submit Mailpiece Pre-approval.  
Complete all fields and upload your PDF samples.

• �Any final mailpieces that deviate from the prototypes, mock-ups or 
examples submitted for pre-verification will be subject to the loss of the 
discount.

• �If the prototype is not approved in writing prior to entry date,  
the mailing will not qualify for the discount.

• �The mailpiece must also satisfy all of the remaining requirements  
in this document to qualify for the promotion discount.

• �Past acceptance/approval in prior year promotions does not guarantee 
acceptance/approval in current year promotions. Please review this 
document to ensure that the mailpiece meets all 2025/2026 Program 
Requirements.

PRE-APPROVAL REMINDERS
The discount must be claimed at the time of mailing during the 
promotion period and cannot be rebated at a later date.

To claim the discount for mailings submitted via mail.dat or mail.xml: 

• �For the 2025/2026 Catalog Insights Promotion, populate the 
Characteristics Record (CCR) file with the two-letter Characteristic 
“CT” and the characteristic Type “I” for eligible 10% Catalogs.

• �One of the parties in the by/for of the postage statement must be 
registered for the promotion.

• �Claim any relevant Add-On discount when you file your mailing using 
the correct, Type A, two-letter characteristic code.
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OVERVIEW
INTEGRATED TECHNOLOGY 
PROMOTION
The start date begins on the first mail date claiming the  
discount and must run for up to 6 consecutive months during the  
January 1–December 31, 2026 calendar year. Start and end dates are 
linked to a mailer’s Customer Registration ID (CRID) and will be tracked so 
that the claimed discount can only be used during the eligible 6-month 
maximum campaign period. Eight ways to create a new mail experience.
Promotion Period: Choose your start date
https://postalpro.usps.com/promotions/26-it
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Apps QR code®

or Barcode
NFC Voice 

Assistant 
Video 

Embedding

Video in Print Technology

Mixed Reality

Virtual Reality

Augmented Reality (AR)

Mobile Shopping

Near Field Communication

Integration with Voice Assistant

SELECT A TECHNOLOGY AND CORRESPONDING TECHNOLOGY TRIGGER

Corresponding 
Technology 
Triggers 
Make sure your 
mailer includes  
the right 
technology 
trigger.

Promotion 
Technologies 

Pick from 
one of these 
technologies
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Augmented Reality (AR) 
Requirements

Augmented Reality is an 
interactive experience that 
depicts real world objects 
which are enhanced digitally 
using 3-D technology in a 
physical world.

Augmented Reality (AR)

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

• 3D elements, images, or modules
• Animation
• An interplay between the physical (mailpiece) and the digital that actively

uses the user’s perspective

AR excludes the use of static, pop-up, worded displays that do not engage 
the recipient in any experience other than reading or simply clicking a button. 
2-dimensional AR images do not qualify.

QR code® on mailpiece 
directs customers to an 
interactive experience

Dive into your next trip 
with ABC Travel!

Scan this QR code® to splash 
in the pool before you arrive.

Want to go deeper 
into the ocean?

Download our ABC Travel app to 
explore our favorite boat tours.

QR code® opens up 
app store to download 
branded AR experience

2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS
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Mixed Reality (MR) 
Requirements

MR combines both augmented 
and virtual experiences 
through a combined immersive 
technology that can include 
sight, sound, and touch. 
MR can include different 
experiences, but some of 
the most common include 
blending physical and virtual 
experiences via a headset.

Mixed Reality (MR) Requirements

Technology Triggers

Apps

QR code® or Barcode

NFC

Must Include

Non-Eligible

The direct mail piece must have a trigger which leads to an MR experience 
in the same way that augmented reality and virtual reality currently function 
in the promotion. The MR experience must be related to the message 
included in/on the printed mailpiece, and must use a wearable (e.g., goggles, 
headset) to deliver the experience to the user. The wearable may be part of 
the mailing or the user’s own.

The mailpiece and MR experience must meet machinability requirements per 
USPS® DMM regulations. The mailing must meet letter and flat requirements 
when mailing goggles or viewing devices. Parcels are not eligible.

Examples

The Mixed Reality promotion excludes the use of static, pop-up, worded 
displays that don’t engage the recipient in an experience beyond reading 
or clicking a button.

2-dimensional MR images and experiences that do not employ headsets 
or goggles do not qualify.

Scan this QR code® and 
download the ABC Travel 

app to experience the beach 
right in your living room

Get ready to join us!

Tap your smartphone 
here to see how to 

check in when you arrive

QR code® directs 
customers to the ABC travel 

app for a MR experience

NFC chip directs 
customers to an 

interactive MR experience

2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS
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Virtual Reality (VR) Requirements

QR code® allows users to 
download a VR app to use with 

their cardboard VR goggles

Start your ABC Travel 
vacation now!

Use the included cardboard 
VR goggles and scan the QR 

code® to preview some vacation 
activities before your trip

Tap here with your smart 
phone or tablet to go 
swimming with sharks

QR code® allows users to 
download a VR app to use 

with their existing VR devices

Virtual Reality (VR) 
Requirements

VR, also known as immersive 
multimedia or computer-
simulated reality, is a computer 
technology that creates 
replicas of an environment, 
real or simulated, that include 
a user’s physical presence 
to allow for user interaction. 
Virtual realities artificially 
create sensory experiences, 
which can include sight, 
touch, and hearing.

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

NFC

A VR experience must be related to the message included on/in the printed 
mailpiece. The mailpiece may include goggles/viewers or other devices 
that allow the recipient to engage in the VR experience. Participants may 
consider incorporating a QR code® or an NFC chip to simplify engaging the 
VR experience through the use of a mobile device and goggles/viewers.
The mailpiece and VR experience must meet machinability requirements per 
USPS® regulations. The mailing must meet letter and flat requirements when 
mailing goggles or viewing devices. Parcels are not eligible.

The Virtual Reality promotion excludes the use of static, pop-up, worded 
displays that don’t engage the recipient in an experience beyond reading 
or clicking a button.
2-dimensional VR images and experiences that do not employ the use of 
headsets or goggles do not qualify.

PROMOTION DETAILS
2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS
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Virtual Reality (VR) Requirements

QR code® allows users to 
download a VR app to use with 

their cardboard VR goggles

Start your ABC Travel 
vacation now!

Use the included cardboard 
VR goggles and scan the QR 

code® to preview some vacation 
activities before your trip

Tap here with your smart 
phone or tablet to go 
swimming with sharks

QR code® allows users to 
download a VR app to use 

with their existing VR devices

Virtual Reality (VR) 
Requirements

VR, also known as immersive 
multimedia or computer-
simulated reality, is a computer 
technology that creates 
replicas of an environment, 
real or simulated, that include 
a user’s physical presence 
to allow for user interaction. 
Virtual realities artificially 
create sensory experiences, 
which can include sight, 
touch, and hearing.

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

NFC

A VR experience must be related to the message included on/in the printed 
mailpiece. The mailpiece may include goggles/viewers or other devices 
that allow the recipient to engage in the VR experience. Participants may 
consider incorporating a QR code® or an NFC chip to simplify engaging the 
VR experience through the use of a mobile device and goggles/viewers.
The mailpiece and VR experience must meet machinability requirements per 
USPS® regulations. The mailing must meet letter and flat requirements when 
mailing goggles or viewing devices. Parcels are not eligible.

The Virtual Reality promotion excludes the use of static, pop-up, worded 
displays that don’t engage the recipient in an experience beyond reading 
or clicking a button.
2-dimensional VR images and experiences that do not employ the use of 
headsets or goggles do not qualify.

PROMOTION DETAILS
2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS

O
V

E
R

V
IE

W
P

R
O

M
O

T
IO

N
 D

E
T

A
IL

S
M

A
IL

IN
G

 S
U

B
M

IS
S

IO
N

 
A

N
D

 A
C

C
E

P
T

A
N

C
E

Q
U

IC
K

 S
T

A
R

T
S

U
P

P
O

R
T

H
O

M
E

A
D

D
-O

N
S

14

Integration with Voice Assistant Requirements

Integration with 
Voice Assistant 
Requirements

Must Include

Non-Eligible

Integration with Voice 
Assistant will utilize voice 
technology that makes use of 
existing search functionality 
of a voice assistant or 
complex voice skills to 
provide an experience 
customized to the brand.

The mailpiece must give specific instructions directing recipients to use a 
voice prompt to deliver a consistent targeted response or action through a 
voice device. There are four scenarios listed below.
• Directional copy containing a voice assistant command that uses 

simple search engine request functionality enabling the recipient to go 
to a website for a business purpose related to the mailpiece message.

• Leverages existing modules (e.g., weather category) in Alexa or Google 
Assistant where the recipient does not need to either download or 
create a skill/action.

• Leverages the use of existing modules in Alexa or Google Assistant 
to provide a customized experience (e.g., Add company name and/or 
customize script and content unique to the brand).

• Build a customized skill or action for the company using complex 
modules via voice assistant developer-based toolkits or platforms (e.g., 
use the Alexa Skill Kit {ASK} to build a skill).

Voice Assistant experiences must be tied to measurable business outcomes.

Audio File Required
Customer must submit 
an audio file attachment 
demonstrating the voice 
command and response 
when submitting the mailpiece 
in the Mailing Promotions 
Portal during the pre-approval 
process. Any submission not 
initially including an audio 
file during the pre-approval 
process cannot be approved 
as final until we receive an 
audio file of the activated 
voice command and response.

Mailpiece examples

Voice Assistant Prompt 

Go to a Website (with purpose)
Directional copy tells customers what 
to say to activate their voice assistant 
and access the correct webpage.

To find out more about our 
trips to the Bahamas on our 
website, say “Hey Google: 

Go to ‘ABCTravel.com”

Alexa, take me to ABC 
Travel and help me book 
a trip to the Bahamas.

Hey Google, have ABC 
Travel plan my daily 

itinerary for my trip to 
the Bahamas next week.

Mailpieces without a clear reason for sending users to a specific website 
will not qualify for Voice Assistant discounts.
Some examples of non-qualifying voice commands include:
• ABC Travel saying “Hey Google, take me to EFGusedcars.com” 

on their mailer about vacations to the Bahamas. (Why? Going to 
EFGusedcars.com is unrelated to the mailpiece’s messaging.)

• ABC Travel saying “Hey Siri, take me to EFGusedcars.com” without a 
reason for why EFGusedcars.com is relevant (Why? There needs to be 
context for sending users to the webpage.)

Technology Triggers

Customized Module
Requires a custom skill be created 
so that customers use voice prompts 
to carry out specific processes, such 
as booking a vacation.

Existing (Pre-Built) Module
Uses existing VA modules 
with focused scripting and 
instructions that guide customers 
to targeted interactions.

2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS

O
V

E
R

V
IE

W
P

R
O

M
O

T
IO

N
 D

E
T

A
IL

S
M

A
IL

IN
G

 S
U

B
M

IS
S

IO
N

 
A

N
D

 A
C

C
E

P
T

A
N

C
E

Q
U

IC
K

 S
T

A
R

T
S

U
P

P
O

R
T

H
O

M
E

A
D

D
-O

N
S

11

Augmented Reality (AR) 
Requirements

Augmented Reality is an 
interactive experience that 
depicts real world objects 
which are enhanced digitally 
using 3-D technology in a 
physical world.

Augmented Reality (AR)

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

• 3D elements, images, or modules
• Animation
• An interplay between the physical (mailpiece) and the digital that actively

uses the user’s perspective

AR excludes the use of static, pop-up, worded displays that do not engage 
the recipient in any experience other than reading or simply clicking a button. 
2-dimensional AR images do not qualify.

QR code® on mailpiece 
directs customers to an 
interactive experience

Dive into your next trip 
with ABC Travel!

Scan this QR code® to splash 
in the pool before you arrive.

Want to go deeper 
into the ocean?

Download our ABC Travel app to 
explore our favorite boat tours.

QR code® opens up 
app store to download 
branded AR experience

2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS
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Virtual Reality (VR) Requirements

QR code® allows users to 
download a VR app to use with 

their cardboard VR goggles

Start your ABC Travel 
vacation now!

Use the included cardboard 
VR goggles and scan the QR 

code® to preview some vacation 
activities before your trip

Tap here with your smart 
phone or tablet to go 
swimming with sharks

QR code® allows users to 
download a VR app to use 

with their existing VR devices

Virtual Reality (VR) 
Requirements

VR, also known as immersive 
multimedia or computer-
simulated reality, is a computer 
technology that creates 
replicas of an environment, 
real or simulated, that include 
a user’s physical presence 
to allow for user interaction. 
Virtual realities artificially 
create sensory experiences, 
which can include sight, 
touch, and hearing.

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

NFC

A VR experience must be related to the message included on/in the printed 
mailpiece. The mailpiece may include goggles/viewers or other devices 
that allow the recipient to engage in the VR experience. Participants may 
consider incorporating a QR code® or an NFC chip to simplify engaging the 
VR experience through the use of a mobile device and goggles/viewers.
The mailpiece and VR experience must meet machinability requirements per 
USPS® regulations. The mailing must meet letter and flat requirements when 
mailing goggles or viewing devices. Parcels are not eligible.

The Virtual Reality promotion excludes the use of static, pop-up, worded 
displays that don’t engage the recipient in an experience beyond reading 
or clicking a button.
2-dimensional VR images and experiences that do not employ the use of 
headsets or goggles do not qualify.

PROMOTION DETAILS
2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS

O
V

E
R

V
IE

W
P

R
O

M
O

T
IO

N
 D

E
T

A
IL

S
M

A
IL

IN
G

 S
U

B
M

IS
S

IO
N

 
A

N
D

 A
C

C
E

P
T

A
N

C
E

Q
U

IC
K

 S
T

A
R

T
S

U
P

P
O

R
T

H
O

M
E

A
D

D
-O

N
S

13

Virtual Reality (VR) Requirements

QR code® allows users to 
download a VR app to use with 

their cardboard VR goggles

Start your ABC Travel 
vacation now!

Use the included cardboard 
VR goggles and scan the QR 

code® to preview some vacation 
activities before your trip

Tap here with your smart 
phone or tablet to go 
swimming with sharks

QR code® allows users to 
download a VR app to use 

with their existing VR devices

Virtual Reality (VR) 
Requirements

VR, also known as immersive 
multimedia or computer-
simulated reality, is a computer 
technology that creates 
replicas of an environment, 
real or simulated, that include 
a user’s physical presence 
to allow for user interaction. 
Virtual realities artificially 
create sensory experiences, 
which can include sight, 
touch, and hearing.

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

NFC

A VR experience must be related to the message included on/in the printed 
mailpiece. The mailpiece may include goggles/viewers or other devices 
that allow the recipient to engage in the VR experience. Participants may 
consider incorporating a QR code® or an NFC chip to simplify engaging the 
VR experience through the use of a mobile device and goggles/viewers.
The mailpiece and VR experience must meet machinability requirements per 
USPS® regulations. The mailing must meet letter and flat requirements when 
mailing goggles or viewing devices. Parcels are not eligible.

The Virtual Reality promotion excludes the use of static, pop-up, worded 
displays that don’t engage the recipient in an experience beyond reading 
or clicking a button.
2-dimensional VR images and experiences that do not employ the use of 
headsets or goggles do not qualify.

PROMOTION DETAILS
2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS
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Virtual Reality (VR) Requirements

QR code® allows users to 
download a VR app to use with 

their cardboard VR goggles

Start your ABC Travel 
vacation now!

Use the included cardboard 
VR goggles and scan the QR 

code® to preview some vacation 
activities before your trip

Tap here with your smart 
phone or tablet to go 
swimming with sharks

QR code® allows users to 
download a VR app to use 

with their existing VR devices

Virtual Reality (VR) 
Requirements

VR, also known as immersive 
multimedia or computer-
simulated reality, is a computer 
technology that creates 
replicas of an environment, 
real or simulated, that include 
a user’s physical presence 
to allow for user interaction. 
Virtual realities artificially 
create sensory experiences, 
which can include sight, 
touch, and hearing.

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

NFC

A VR experience must be related to the message included on/in the printed 
mailpiece. The mailpiece may include goggles/viewers or other devices 
that allow the recipient to engage in the VR experience. Participants may 
consider incorporating a QR code® or an NFC chip to simplify engaging the 
VR experience through the use of a mobile device and goggles/viewers.
The mailpiece and VR experience must meet machinability requirements per 
USPS® regulations. The mailing must meet letter and flat requirements when 
mailing goggles or viewing devices. Parcels are not eligible.

The Virtual Reality promotion excludes the use of static, pop-up, worded 
displays that don’t engage the recipient in an experience beyond reading 
or clicking a button.
2-dimensional VR images and experiences that do not employ the use of 
headsets or goggles do not qualify.

PROMOTION DETAILS
2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS
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Virtual Reality (VR) Requirements

QR code® allows users to 
download a VR app to use with 

their cardboard VR goggles

Start your ABC Travel 
vacation now!

Use the included cardboard 
VR goggles and scan the QR 

code® to preview some vacation 
activities before your trip

Tap here with your smart 
phone or tablet to go 
swimming with sharks

QR code® allows users to 
download a VR app to use 

with their existing VR devices

Virtual Reality (VR) 
Requirements

VR, also known as immersive 
multimedia or computer-
simulated reality, is a computer 
technology that creates 
replicas of an environment, 
real or simulated, that include 
a user’s physical presence 
to allow for user interaction. 
Virtual realities artificially 
create sensory experiences, 
which can include sight, 
touch, and hearing.

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

NFC

A VR experience must be related to the message included on/in the printed 
mailpiece. The mailpiece may include goggles/viewers or other devices 
that allow the recipient to engage in the VR experience. Participants may 
consider incorporating a QR code® or an NFC chip to simplify engaging the 
VR experience through the use of a mobile device and goggles/viewers.
The mailpiece and VR experience must meet machinability requirements per 
USPS® regulations. The mailing must meet letter and flat requirements when 
mailing goggles or viewing devices. Parcels are not eligible.

The Virtual Reality promotion excludes the use of static, pop-up, worded 
displays that don’t engage the recipient in an experience beyond reading 
or clicking a button.
2-dimensional VR images and experiences that do not employ the use of 
headsets or goggles do not qualify.

PROMOTION DETAILS
2025 INTEGRATED TECHNOLOGY PROMOTION
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Get some vacation 
vibes going

Tap here with your smart 
phone or tablet to listen to our 
ABC Travel Bahamas playlist

Want to explore local marine life 
on your next ABC Travel trip?

Tap here with your phone or 
tablet to meet Snowflake the 
spotted dolphin and a few of 

her closest friends

NFC chip launches 
music playlist on smart 

phone or tablet

NFC chip plays a video 
of a dolphin on smart 

phone or tablet

Near Field Communication (NFC) Requirements

Near Field 
Communication (NFC) 
Requirements

Must Include

Non-Eligible

NFC technology typically 
consists of a small chip that is 
embedded into a carrier piece, 
such as a mailpiece. The 
user initiates an interactive 
experience by touching an 
NFC-enabled device, such as 
a smartphone or tablet, to the 
NFC-embedded item, or by 
placing the device in proximity 
to the NFC chip.

The mailpiece must incorporate NFC technology to engage the mobile 
device in providing an interactive experience for the user. NFC chips must be 
embedded into the mailpiece and be triggered by tapping a mobile device to 
the mailpiece or waving the device over the mailpiece.

Examples

NFC

The NFC promotion cannot be used on ineligible mail classes (please see 
section on non-eligible mailpieces in Quick Starts Section 1).

Technology Triggers

2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS
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Mobile Shopping

Mobile Shopping

Capture a customer’s 
attention with mail that puts 
purchases a few clicks away.

Mailpiece must contain a mobile print technology that when scanned on a mobile device leads 
to a complete mobile optimized website:
• QR Codes® or digital watermark
• Must be accompanied by directional copy (See Quick Start section for details)
The technology trigger(s) must meet the size requirements: 
• Mobile print technology must be a minimum of 1/2 inch by 1/2 inch.
Directional copy must be the same size or larger as the primary marketing message.

Requirements for Digital Shopping Experience:
• Scan leads to a complete mobile optimized site (from beginning of shopping experience 

through purchase completion). 
• Pop-ups on landing pages are allowed as long as they allow users to exit out.
• Scan takes you directly to a purchase site relevant to the mailpiece message.
• The recipient must be able to complete the purchase.

Must Include

Technology Triggers

QR code® or Barcode

Image Recognition

Digital Watermark

Products Not Eligible for the Mobile Shopping Technology Discount
For the purposes of this promotion technology, a product is defined as a tangible and physical item that can be shipped via a mailing or shipping 
product offered by the Postal Service®, though delivery by the Postal Service is not required. Products that can only be fulfilled via private carrier 
(e.g., local pizza delivery) would not meet the requirements. Other ineligible products include, but are not limited to:

• Automatic payments
• Bill payments or “bill me later”
• Contest or sweepstakes entries
• Deal or coupon downloads  
• Bank Loan or Bank CD application   
• Digital subscription or Electronic Newsletter subscription
• Insurance quotes
• “Likes” or “shares” on social media networks
• Mail, email, or text message list sign-up
• Online billing or paperless services sign-up
• Online payments for prior purchases or recurring services

• Links to:
 » Account sign-in pages
 » Informational webpages
 » Phone numbers / make a call function
 » Non-mobile-optimized websites

• Proxy stock voting
• Receive download or text information (e.g., contacts or directions)
• Reservation confirmations (e.g., doctor or haircut appointments)
• Surveys
• View a video
• Travel Packages (e.g., cruises, flights, etc.)

Non-Eligible
Examples of ineligible products include, but are not limited to:
• Making payment online for prior purchases or recurring services
• Downloading a deal or coupon

Charitable donation mailings must meet all requirements for the standard 
Mobile Shopping technology. A donation must include a reply mechanism or 
mailed response. Qualifying mailings must include one of the following:

• Hard copy certificate, thank you note, or voucher mailed via the USPS® to 
the recipient upon purchase/donation (does not include invoices, billing 
statements, or receipts).

• A mailpiece containing a Business Reply Mail® (BRM), Courtesy Reply 
Mail (CRM), or Share Mail (Alternate Postage) enclosure in the outgoing 
qualifying mailpiece. Artwork for enclosures must be included in the initial 
mailpiece review package submitted to USPS.

Charitable Donations
Drive engagement through direct mail that moves people to make donations online.

Must Include

2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS
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Artificial Intelligence (AI) 

Artificial 
Intelligence (AI) 

Must Include

Leverage Artificial Intelligence 
to simplify the process of 
creating an exciting, impactful 
mailpiece. Use AI to efficiently 
generate unique copy and 
images to craft a message 
that resonates with recipients.   

The mailpiece must include copy or images that were created by leveraging 
generative AI tools. These tools may include, but are not limited to: 

There are two ways to qualify:  

Pre-Approval Submission Requirements:

2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS

Option 1: Mailpiece copy generated using AI tools

Option 2: Mailpiece images generated using AI tools 

This can include AI-generated: 
• Call to action / Directional copy 
• Supporting text (minimum one complete sentence) 

• Minimum of one AI-generated image 
• Image(s) must be clearly related to mailpiece messaging 

Adobe Firefly ChatGPT Microsoft Copilot 

A digital file (e.g., PDF) containing prompt and the AI tool’s output 
• Prompt must be visible alongside output in an unedited file 
• Optional: Include link to prompt and output

A short description of how tool was used  
• If incorporated copy or image does not entirely match AI-generated 

output, explain what changes were made to the output and why 

Clear relationship between the prompt and the output 

Mailpiece imagery or copy entirely matches the AI tool’s output, 
unless edits are explained  

Non-Eligible
• Mailpieces that incorporate unexplained, edited AI-generated output 
• Instructing AI to generate specific copy 

Mailpiece examples

AI prompt
for copy

AI prompt
for image

“Create a call to action for a direct mailpiece that grabs 
recipients’ attention by highlighting new product XYZ’s 

features and encourages them to visit my website”   

“I’m sending a mailpiece to 22–30-year-olds who like 
reading. Generate an image that has a 22 to 30-year-

old relaxing on vacation with a book to encourage 
recipients to buy books from my bookstore.” 

AI is prompted “Repeat after me. Take me to xyz.com” and
AI output is “Take me to xyz.com”

EXAMPLE
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Video in Print (ViP) Requirements

QR code® opens a shoppable 
video of sunglasses that can 

be purchased online

Scan here to get 15% off 
sunglasses before your next 

ABC Travel trip

Scan here to tour your 
hotel before you arrive.

QR code launches 360-degree 
view video of hotel.

Video in Print (ViP) 
Requirements 

Video in Print (ViP) is playable 
video content that is integrated 
into printed material, such as 
print catalogs or mailpieces.

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

NFC

Video Embedding

ViP can be integrated in the following ways:
• Integrated video screen within a printed, mailable piece
• Integrated Video/Picture utilizing translucent paper
• 360-degree Video View
• Shoppable Video

Simply linking to video content (e.g., a YouTube video) does not meet the 
criteria for Video in Print.

2025 INTEGRATED TECHNOLOGY PROMOTION
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Video in Print (ViP) Requirements

QR code® opens a shoppable 
video of sunglasses that can 

be purchased online

Scan here to get 15% off 
sunglasses before your next 

ABC Travel trip

Scan here to tour your 
hotel before you arrive.

QR code launches 360-degree 
view video of hotel.

Video in Print (ViP) 
Requirements 

Video in Print (ViP) is playable 
video content that is integrated 
into printed material, such as 
print catalogs or mailpieces.

Technology Triggers

Must Include

Non-Eligible

Examples

Apps

QR code® or Barcode

NFC

Video Embedding

ViP can be integrated in the following ways:
• Integrated video screen within a printed, mailable piece
• Integrated Video/Picture utilizing translucent paper
• 360-degree Video View
• Shoppable Video

Simply linking to video content (e.g., a YouTube video) does not meet the 
criteria for Video in Print.

2025 INTEGRATED TECHNOLOGY PROMOTION

PROMOTION DETAILS
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ELIGIBLE MAIL OPTIONS 
Choose one of these three options. Make sure  
the shape (letter, card, or flat) and class are eligible

• First-Class Mail® letters, cards, and flats

• USPS Marketing Mail® letters and flats

• �Nonprofit USPS Marketing Mail letters and flats

INELIGIBLE MAIL OPTIONS
The following are ineligible for this  
promotion, and will not be approved. 
• Periodicals

• Bound Printed Matter

• Media Mail

ELIGIBILITY
INTEGRATED TECHNOLOGY PROMOTION

PROMOTION PROCESS AT A GLANCE
1. �Submit for a pre-approval of your mailpiece via the  

Mailing Promotions Portal.

2. �Register for the Integrated Technology Promotion 
via Incentive Programs on the Business Customer 
Gateway.

3. �If approved in step 1 and registered (step 2), prepare 
and submit postage statements electronically. Be sure 
to claim the correct Component Characteristic Record 
CCR Code: IT.

4. �Send your mailing.

12



OVERVIEW
TACTILE, SENSORY, AND 
INTERACTIVE PROMOTION
New developments in papers and paper stocks, substrates, 
finishing techniques, and inks can be incorporated into mailpieces 
to create a multi-sensory experience through special visual 
effects, sound, scent, texture, and even taste! Features like pop-
ups, infinite folds, and other dimensional treatments encourage 
interaction and drive customer engagement.
Promotion Period: January 1–June 30, 2026
https://postalpro.usps.com/promotions/26-tsi

5% DISCOUNT

13
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FEATURES
TACTILE, SENSORY, AND INTERACTIVE PROMOTION

SPECIALTY INKS  
Showcase the unique properties of ink on your mailpiece in visible and 
distinguishable ways.

Conductive Inks 
Electronic device activation and printed battery-powered circuits

Thermochromics 
Temperature-influenced ink colors and dyes

Photochromics 
Colors that change with UV light exposure Papers that are soft to the touch, 
leathery, crinkly, or feature embossing

Metallic & Optically Variable Inks 
Light-reflective inks and inks with metallic sheens

TACTILE
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SENSORY TREATMENTS 
Employ any combination of sight, sound, smell, taste, and touch to engage 
your audience.

Texture 
Papers that are soft to the touch, leathery, crinkly, or feature embossing, etc.

Scent Marketing 
Scented varnishes, coatings, or labels that feature unique aromas 
complimenting the content of your mailpieces.

Visual Effects 
Paper that incorporates special effects, such as holographic treatments, 
filters and lenticular, that support your marketing message

SENSORY

FEATURES
TACTILE, SENSORY, AND INTERACTIVE PROMOTION



INTERACTIVE ELEMENTS 
Surprise and delight recipients by giving them a dynamic mail experience at their 
fingertips.

Integration 
Three-Dimensional elements, pop-ups, zip strips, clean release cards, and so 
many other creative interactions

Infinite folds 
Layers of information hidden behind folds, waiting for your customer to uncover

Trailing Edge Die-Cut (TED-C) Envelopes 
Eye-popping cutouts and shapes that allow your piece to stand out

INTERACTIVE

FEATURES
TACTILE, SENSORY, AND INTERACTIVE PROMOTION

16



TREATMENT PLACEMENT
The mailpiece can incorporate one or more of the treatments (or any combination) on the outside of the 
envelope, on the actual mailpiece or both (blow in cards, inserts, order forms or reply envelopes are not eligible).

ELIGIBILITY
TACTILE, SENSORY, AND INTERACTIVE PROMOTION

ELIGIBLE MAIL OPTIONS 
• First-Class Mail® letters, cards, and flats

• USPS Marketing Mail® letters and flats

• �Nonprofit USPS Marketing Mail letters and flats

INELIGIBLE MAIL OPTIONS
• Periodicals

• Bound Printed Matter

• Media Mail

PROMOTION PROCESS AT A GLANCE
1. �Submit pre-approval and create a Service Request for Tactile, 

Sensory, Interactive via the Mailing Promotions Portal on the 
Business Customer Gateway. Upload a PDF copy of your mailpiece.

2. �Print information from your service request and include it with 
the sample. Send your mailpiece sample to the address provided 
by the Mailpiece Design Analyst (MDA) assigned to your ticket. 
Approval decisions are provided via the Portal and email.

3. �Register for the Tactile, Sensory, and 4 Interactive Promotion  
on the Business Customer Gateway via Incentive Programs.

4. �Be sure to claim the correct CCR code SS electronically  
and submit your mailing.

17



OVERVIEW

CONTINUOUS CONTACT 
PROMOTION
Through this promotion, participants receive a discount for sending 
follow-up mailings that repeatedly deliver qualifying USPS Marketing 
Mail® letters and flats to the same address. These repeated mailings 
must complement or build upon (but not duplicate) the initial mailing.  
The result is an ongoing, targeted conversation with the recipient, and 
the potential to increase conversion rates.
Promotion Period: April 1–December 31, 2026
https://postalpro.usps.com/promotions/26-cc

18

5% DISCOUNT
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FEATURES

CONTINUOUS CONTACT PROMOTION

MARKETING THAT’S RIGHT ON TARGET
Plan marketing campaigns with multiple touchpoints to adopt a more targeted 
approach that drives customer behavior.

Through this promotion, participants receive a discount for sending follow-up 
mailings that repeatedly deliver qualifying USPS Marketing Mail® letters and flats to 
the same address. These repeated mailings must complement or build upon (but 
not duplicate) the initial mailing. The result is an ongoing, targeted conversation 
with the recipient, and the potential to increase conversion rates.

Deliver follow-up mailers with content related to the initial mailing.
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ELIGIBILITY

CONTINUOUS CONTACT PROMOTION

Continuous Contact Requirements

The Continuous Contact promotion 
offers an incentive to mailers  for 
creating multiple touchpoints with their 
customers.

Send an initial mailer to get the 
conversation started then follow-up 
with additional touchpoints to drive 
conversion.

ELIGIBLE EXAMPLE:
Initial Mailer 
Content advertising golf clubs

Follow-up Mailer 1 
Content advertising a sale on sporting 
apparel

Follow-up Mailer 2 
Content announcing a new golf 
tournament 
Each follow-up mailer here complements the 
initial mailer without duplicating it or each 
other. The content logically builds upon what 
comes before it.

INELIGIBLE EXAMPLE:
Initial Mailer 
Content advertising golf clubs

Follow-up Mailer 1 
Piece identical to initial mailing  (i.e., golf 
clubs). Identical means no creative change, 
no copy change, no offer change)

Follow-up Mailer 2 
Advertising kitchen knives
A follow-up mailer advertising kitchen knives 
is not obviously related to the initial mailing 
about golf clubs. The first follow-up is ineligible 
because the piece was identical (did not 
change Call to Action, did not change to golf 
apparel, etc).
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ELIGIBILITY

CONTINUOUS CONTACT PROMOTION

ELIGIBLE MAIL OPTIONS 
• First-Class Mail® letters, cards, and flats

• �Nonprofit USPS Marketing Mail letters and flats

• �Content of eligible mailings must build upon/
complement the initial mailing

INELIGIBLE MAIL OPTIONS
• All USPS First-Class Mail® pieces Periodicals

• Bound Printed Matter

• Media Mail

• �Mailings that are a duplicate  
of the initial mailing

PROMOTION PROCESS AT A GLANCE
1. �Get pre-approval of initial and follow-up mailpieces from USPS  

via the Mailing Promotions Portal on the Business Customer 
Gateway and receive a pre-approval letter.

2. �Register for the Continuous Contact Promotion on the  
Business Customer Gateway via Incentive Programs.

3. �If approved and registered, prepare and submit 
initial and follow-up postage statements electronically.  
Be sure to claim the correct Component Characteristic Record 
(CCR) Code: CC and identify whether the mailing is an initial 
mailing or a follow-up mailing.

Reminder: Claim relevant Add-Ons at this time.



5% DISCOUNT

OVERVIEW
FIRST-CLASS MAIL® 
ADVERTISING PROMOTION
Whether you craft standalone advertisements or incorporate 
marketing messages onto First-Class Mail pieces, this 
promotion offers unparalleled opportunity to captivate 
recipients’ attention and drive engagement. By combining the 
reliability and prestige of First-Class Mail with advertising’s 
effectiveness, businesses can unlock new avenues for 
connecting with customers and achieving marketing success.
Promotion Period: September 1–December 31, 2026
https://postalpro.usps.com/promotions/26-fcma
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ADVERTISING IN A CLASS OF ITS OWN
First-Class Mail is a powerful tool to help businesses reach their 
target audience with impactful advertisements.

Whether you craft standalone advertisements or incorporate 
marketing messages onto First-Class Mail pieces, this promotion 
offers unparalleled opportunity to captivate recipients’ attention 
and drive engagement. 

By combining the reliability and prestige of First-Class Mail with 
advertising’s effectiveness, businesses can unlock new avenues 
for connecting with customers and achieving marketing success.

OVERVIEW
FIRST-CLASS MAIL® ADVERTISING PROMOTION



MARKETING MESSAGES
A variety of marketing messages qualify 
for use in this promotion. Some common 
examples of marketing messages in 
different categories are listed below, but 
do not represent a comprehensive list.
• Discount Offers
• Limited Time Offers
• New Product Introductions
• Customer Loyalty Rewards
• Event Invitations
• Personalized Offers

INELIGIBLE MARKETING 
MESSAGES 
• �Content that promotes or suggests mail 

diversion like “going paperless”  
or “switching to eBilling”

• �Non-marketing messaging, such as a 
message about paying bills online

• �Informational messaging without a 
marketing message

• �Marketing messaging must be on 
mailpiece and cannot only be on buck 
slips, stickers, note cards, etc

ELIGIBILITY
FIRST-CLASS MAIL® ADVERTISING PROMOTION
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ELIGIBILITY
FIRST-CLASS MAIL® ADVERTISING PROMOTION

ELIGIBLE MAIL OPTIONS 
• First-Class Mail® letters, cards, and flats

INELIGIBLE MAIL OPTIONS
• �All USPS Marketing Mail pieces™
• �Periodicals
• �Bound Printed Matter
• �Media Mail pieces®

PROMOTION PROCESS AT A GLANCE
1. �Get pre-approval of mailpiece from USPS via the Mailing  

Promotions Portal on the Business Customer Gateway  
and receive a pre-approval letter.

2. �Register for the First-Class Mail Advertising Promotion on the 
Business Customer Gateway via Incentive Programs.

3. �If approved and registered, prepare and submit postage 
statements electronically. Be sure to claim the correct 
Component Characteristic Record (CCR) Code: FA. 
Reminder: Claim relevant Add-Ons at this time.

4. �Send your mailing.



INFORMED DELIVERY® Enhance your marketing 
with USPS’ omni-channel feature to give your 
mailpiece a digital element.

ADD-ONS to USPS Mailing Promotions, through which you can increase your Promotion discount by pairing your 
qualified mailpiece with features that enhance mail’s reach and ROI.  January 1–December 31, 2026
https://postalpro.usps.com/promotions/guidebooks/26-add-ons

26

ADDITIONAL 1% DISCOUNT

SUSTAINABILITY Enhance your campaigns 
with environmentally conscious materials by 
demonstrating the paper used in the mailing 
came from a certifiable, responsible source.

ADDITIONAL 1% DISCOUNT


